Page-Level Social Metrics

Engagement with content/URL on social networks

Raw count of Google+ shares and +1s associated with URL

Raw count of Tweets associated with URL

Raw count on Facebook likes and shares associated with URL
Comments about the page on social sites

Sentiment of social links and citations referring to the page
Raw count of Pinterest pins associated with URL

Upvotes for the page on social sites

Domain-Level Keyword-Agnostic Features

Uniqueness of content across the whole site

Use of responsive design and/or mobile-optimized
Aggregated CTR from Google SERPs for the domain
Freshness of content on the site

Aggregated page load speed for pages of domain
Aggregated dwell time or long click metrics for domain
Quantity of error pages crawled on the site

Age of domain

Domain is associated with high-authority authors
Domain contains trust signal pages

Domain lists contact information

Quality of other sites hosted on the same block of IP adresses
Character lenght of domain name

Presence of hyphens used in domain name

Lenght of time until domain name expires

Domain-Level Keyword Usage
Keyword s the exact match root domain name
Keyword is present in root domain name

Keyword is closely related to the domain name through
entity association (Business, Person, Place, Product, Thing)

Keyword is the subdomain name
Keyword s the domain extension

Domain-Level Brand Metrics

Search volume for the brand/domain

Existence/quality of verified real-world business info
Quantity of citations for the domain name across the web
Quantity of co-occurrence keyword + brand across web
Quantity of mentions of the brand/domain on social sites
Popularity of business's offical social media profiles

Negative Ranking Factors

Total number of unnatural links to page/subdomain
Page 1is duplicate content

Page content is thin

Amount of over-optimized acnhor text to page
Non-mobile friendly (for mobile SERPs)

Keyword stuffing in document

Page links to spam

Page has relative poor searcher satisfaction

Slow page speed

Page has relative poor engagement/user metrics
Total amount of advertising in page

Page links to high number of 404 pages

Page assets (CSS/JS) are blocked by robots.txt
Total number of times links from page and/or subdomain have been disavowed
Page contains a duplicate title tag

Non-mobile friendly (for desktop SERPs)

Page contains a duplicate meta description

"SEO Ranking Factors" created by siteway.de

based on Moz.com‘s "Search Engine Ranking Factors 2015" (Expert Survey and Correlation Data)
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A Hackers Guide to
Google‘s secret chambers or
How to boost your pages
from zero to one!
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Domain-Level Link-Authority Features

Quantity of unique linking domains to the domain

Topical relevance of linking domains

Raw popularity of the domain as measured by MozRank, PageRank, etc.

Trust of the domain as measured by TrustRank, MozTrust, etc.

Distribution of linking domains' authorities / relative importance / popularity
Backlinks from sites of your own geotargeted area or language

Percentage of links with brand terms in the anchor text

Velocity of link acquisition to the domain

Sentiment of the external links pointing to the site

Page-Level Link Metrics

Raw quantity of links from high-authority sites

Topical relevance of linking pages

Topical relevance of linking domains

Diversity of link anchor text to the page

Raw quantity of links from known brands/entities to page

Raw quantitiy of unique linking domains to the page

Trust as measured by the distance from a trusted seed set of pages/sites
Position/context of 1inbound link

Popularity of the page as measured by algorithms like PageRank, etc.

Link velocity of the page

Raw quantity of links that employ the keyword as partial-match anchor text
Raw quantity of links that employ the keyword as the exact-match anchor text
Sentiment of the external links pointing to the page

Page-Level Keyword & Content-Based Metrics
Keyword present in the title element/tag
Keyword appears in the main "content" area of the page

Degree of optimization for a topic modeling algorithm (e.g. LSA/LSI/pLSI/
LDA/etc) on the entire content of a page as it relates to the user's query

Keyword 1is the very first word/phrase of the title element
Keyword present in the first 100 words of the document
Keyword present in the page's URL string

Keyword present in the page's Header Tags (H1, H2, H3)
Keyword present in the anchor text of an on-page link
Keyword present in the alt attribute of an image on the page

Keyword "density" (percent of words on the page that are the target keyword) is an"ideal" quantity

Keyword present in bold/italic/em tag

Page-Level Keyword-Agnostic Features

Uniqueness of the content on the Page

Page is mobile friendly (for mobile rankings)

Relative CTR from Google SERPs to the page for the keyword
Page Load Speed

Quantity of searches for this keyword + specific brand name, URL, or domain name
Pure bounce rate of the page

Overall design and/or user experience

Dwell time or long click metrics

Freshness of the content on the page

Return visits to the page after 1initial query/click

Lenght of content on the page

The age of the page

Average browse rate after a click on this page in the SERPs
Quality of supplemental content on page

Page contains Schema.org or other structured data

Reading level of the content on the page

Use of images on the page

Use of rich media (video, slides, etc)

Page supports HTTPS / SSL

Author authority of page

Page is mobile friendly (for desktop rankings)

Page contains Open Graph data and/or Twitter cards

User Usage & Traffic/Query Data
SERP engagement metrics
clickstream data

Visitor traffic/usage signals
quantity/diversity/CTR of queries



